
Case Study: debit card/rewards Program email campaign

Program Overv iew
We used our nsite product to help develop a plan for a client who had  
the need to increase activation and use of debit cards within their customer  
base. To reach these customers, we designed an email to educate the 
debit card holder the advantages and rewards available to them when 
they used their debit card, entering their PIN instead of signing their name –   
PIN, not PEN. The messaging also included the benefits of being a part of 
the Rewards program.  

Segmentat ion for  Target  Audience 

The total audience for this mailing was 5,072 current customers only. 

Target  Audience

	 •	 Current Customers who had a debit 
		  card that had not been activated

	 •	 Current Customers who had activated 
		  their card with low usage

	 •	 Current debit card holders who had not 
		  enrolled in the Rewards Program 

Resul t s

The results for the campaign were positive. The bank had an increase in 
their enrollment of the Rewards Program at a low acquisition cost, when 
compared to direct mail. 

	 •	 137 new enrollments out of 2,834  
		  enrollment emails sent

	 •	 4.83% response rate in enrollments

	 •	 $3.45 acquisition cost per account,  
		  compared to $17.65 for direct mail

Identify, target and 
capture your most 
profitable opportunities

Once  your  da ta  i s  in  a  s tandard 

and s tab le  env i ronment ,  you  can 

use  mode l ing ,  segmenta t ion  and 

o the r  log i c  th reads  to  quant i f y 

and  cap tu re  your  oppor tun i t y  by 

p roduc t ,  segment  o r  geography . 

A t  B lu  we  ca l l  i t  ns i te ,  a  

bund le  o f  da ta  p ro f i l e s ,  mode l s ,  

segmenta t ion  sys tems  and log i c 

tha t  can  work  w i th  ou r  n teg ra te 

p roduc t  o r  any  o the r  MCIF  o r  

da ta  mar t .  B lu ’ s  ns i te  bund le  o f  

p roduc t s  has  evo lved  ove r  a  

decade  o f  log i c  re f inement  and  

d i l igen t  pu r su i t  o f  h ighe r  ROI 

re tu rns  tha t  have  been  va l ida ted 

and re f ined  th rough t rack ing  more 

than  50 mi l l i on  d i rec t  marke t ing 

opportuni t ies .  Blu has a v iable and 

proven solut ion for  any in i t iat ive 

tha t  you  may encounte r . 

S m a r t .  S i m p l e .  Pr o f i t a b l e .


